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AUDIENCE QUIZ
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Question #1

How many countries
are larger than
Facebooiald s
users?




Question #2 TAKTFORD

With 650 Million
users, only China
and India have
larger populations.
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The amount of footage
uploaded to YouTube
each minute:

a. 10 minutes

b. 10 hours

c. 24 hours m
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How long did
e
Lebron to
-
first 150,000
Twitter
followers?

e

It took Bill
o e
hours to
Sacs
100,000.
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Why Social Media? FARTFORD

Social networking use continues to grow among older users
The percentage of adult internet users who use social networking sites in each age group

—18-29  w—30-89 —50-64 65+

100%

83%

sox o
73%

67%
/ 61%

September May November April December May
2005 2008 2008 2009 2009 2010

source: Pew Research Center's Internet & American Life Project Surveys, September 2005 -
May, 2010. All surveys are of adults 18 and older.
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A&l t &8s where people spend-—t




Why Social Media? Liig

the @pport uni ity




Why Social Media? ing
nSoci al medi a has bRERGome mass




Why Social Media? L’Iﬁ?g

Starbucks.com hasydM monthly visitors

vs. 12M on Facebook
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Social Media Landscape
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STRATEGIC APPROACHES
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Strategies that Work FARTFORD

AHigh integrity, customer-cent ri c, 06sog¢i
organization

V APlanned and ongoing support for the effort
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Strategies that Work

Secret o af about foothall season. Where are owr football-lovin' chicas? Who's
9‘ your team/”

Wall  info PAG Olympics Lot Mor Jump Put Us to the Teat »

HER JUMP

DID YOU KNOW WOMEN'S SKI JUMPING ’
ISN'T YET AN OLYMPIC WINTER
GAM ?

SOIN LINDSEY VAN AND SECREY N
OUR PUSH TO LET FEARLESS FEMALE
SKI JUMPERS COMPETE IN 2014,

BECOME A FAN»

MAKING WOMEN'S 50 JUMS AN
o WINTER Gavees Event w 2014,

Objective:

Engage core consumers, deepen brand
connection to brand by forming a tribe to
support Womeno6s Ski
Olympic Sport

Tactics:

Inspirational video appearing on TV/ YouTube
with call to action to visit Facebook page to
sign petition

THE i

HARTFORD

A
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AVideo viewed 700K times. .

A600k Facebook fans; dowble core
competitors combined/

A85% who viewed vided said Secret
makes them feel more confident

A11% increase in purchase intent

AClinical sales increased 8% despite
cutting TV support by 70%
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* Visit goarmy.com Login Contact Us Search on this site {L
F ?* \

L) \\\ "I've had just a huge range of different career opportunities in the
\ \\L\ L\\ \\K last 12 or 13 years, everything from being a staff clinician in a
| \\ hospital doing basic in- patient as well as out- patient therapy to

deploying as a medical base staff officer in Iraq. "

\Q\

Home Soldler Blog Tell Your Story f Login with Facebook '3,

(vs.ammy)

ARMY STRONG!

#| Latest Soldier Blog Posts View More EY Army Strong Stories Mobile

on the go with the Army Strong
pp and website

New to Army Strong

icking s :
U.S. military | is k\ smg — | e
d|a b tt aCt‘Ve y u t strongstories.com on any smart

ome SenOUS ny Strong Stories Phone app

2 today to keep up with the latest

./ [www.qoarmy-co
http = sas City Battalion's Top
«a O'Neal. She has started all three-years of her career and
veraged nearly 18 points a game. The team finished 19-7 for the season. She thanked her family, her team,

and Coach Handley for her success.



Foundation for Getting Started

|

HARTFORD

ABusiness Goals
ATarget Audience
AProgram Definition
AGovernance
AProcess/Policies
AMeasurement Plan

Wl Strategy

/~ "\

@ People

AExternal
Communicators/voice

AStrategist
ACreative/Tech. Support
ALegal/Compliance

AOperations (e.g. Call
\__Center)

AChannel Configuration
AListening Platform
ACollaboration Platform(s)
AMeasurement Platform

and Pr

e Technology

23
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Rule #1 : Listen T TFORD




