2011 Olympic Day %%

COMITE
epor INTERNATIONAL

OLYMPIQUE

National Olympic Committee of: United States Olympic Committee

Please indicate the complete name of your NOC

Your event

Venue(s) and date(s)

. ' obligatory field = Please write: venue no. 1 (dd/mm/yy), venue no. 2 (dd/mm/yy), etc.
Please list all gatory (dd/mm/yy) (dd/mm/yy)

the venues and dates | Please see attached spreadsheet.
for each event.

Total number of participants

Please indicate the Children category (0 to 14): 40734 <= obligatory fields (please indicate figures)
number per category.
Youth category (15 to 24): 40733
Adult category (25 to 60): 18163
Senior category (60+):
Disabled:
Total participants: 99690

Guests sports officials

) Pl ite: full f athlete no. 1, no. 2, etc.
Please list all the Athletes < Flease wirite: fullname of aiete no- 1, no. 2, 61c
sports officials — Please see attached spreadsheet.
name and title.
. = Please write: full name of Olympian no. 1, no. 2, efc.
Olympians

Please see attached spreadsheet.

< Please write: full name of member no. 1, no. 2, etc.
|0C Members
n/a
Please write: full name no. 1, no. 2, etc.
Others -

Please see attached spreadsheet.
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Brief summary of events

“MOVe »

Please describe
all the sports
activities organised.

Olympic Day was held in 311 cities across the United States. The United States Olympic
Committee (USOC) provided each host with access to a virtual tool kit that included
suggestions of various sport activities they could do with participants. The sport activities were
all Olympic sports and they were simplified so that any host could do the sport at any location
without needing access to special sporting exuipment. For example, a host in Casper,
Wyoming, used lounge chairs as bobsleds and had children in groups of 4 sit on the chairs to
simulate the sport of bobsled.

“Learn”

Please describe for
each educational
activity:

Hosts across the U.S. used Olympic Day as a way to teach their kids about the Olympic
Movement in an effort to promote fitness and well-being in addition to Olympic ideals of Fair
Play, Perseverance, Respect and Sportsmanship. The target audience was typically youth

describe all sports
introductions-to,
traditional sports
introductions-to, etc.

- the target audience, | under the age of 18, so they could learn about the movement at an early age. Informational
- the themes, materials regarding these topics were included in the virtual tool kit for hosts to use.
- pedagogical Additionally, the USOC recruited Olympians, Paralympians and hopefuls to visit most events
objectives, and share their Olympic/Paralympic experiences with participants. This was a great way to
- methodology. reach the youth and motivate them to be active and follow their dreams, just like the athletes
did. The USOC also produced a short video with Olympians Lindsey Vonn, Donny Robinson,
Bryan Clay and Paralympian April Holmes. The general and host-specific videos were shared
with kids at many of the Olympic Day events and taught them about each of the athletes'
sports, as well as how to live a healthy, balanced life.
“Discover”
Please 18 U.S. National Governing Bodies formally participated in Olympic Day events across the

U.S. Additional sports were intorduced, whether in field day activities where they rotated
between multiple sports and others were visited by athletes that gave demos about the sport
they participate in. For example, Olympic Fencer Michael McCahey visited the kids in Villa
Park, lllinois to share his experience and teach the kids about fencing, a sport they didn't
previous know much about.
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Support for your event

TOP sponsors support (nature of the partnership)

Please indicate which of these (0) Mcbonal's = VIK, Promotional Support
Partners you worked with and
the nature of the partnership .
in each case. @ Coca-Cola = VIK, Promotional Support
for example:
— VK O Acer >
— promotional support
— financial support @ ATOS Origin -~ = Financial/Logistical Support at the Sr. Games in Houston, TX
— logistical support
— other O
Dow >

OGE >

O Omega >

O Panasonic >

(O ras >

O Samsung >

O visa >

Other commercial partners’ support (nature of the partnership)

- . 'w» Please write: name of partner no. 1 (nature of partnership), name of partner no. 2 (nature of partnership), etc.
Please indicate which local partners § ( ’ P P ( . P

you worked with and the nature 24 Hour Fi_tness; . .
of the partnership in each case. - Held 5-Ring Fitness Challenge at USOTC in Colorado Springs, CO

for example :

- VK

— promotional support
— financial support, etc.

Other partners support — (nature of the partnership)

Please indicate which other partners | () Government - President's Council & Let's Move Awareness
you worked with and the nature
of the partnership in each case. ) o
@ National Federations - Promotional & Logistical Support
for example:
- VK
— promotional support O International Federations >
— financial support
—/Ot%/SﬁCH/ support (@) ncos - The First Tee - Logistical Support
— other
O Local associations >
@ Others - 13 Multi-Sport Organizations. See attached list.
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Event operations

Communications channels used

Please specify your activities @ Media Relations (e.g. press, radio, TV, press - press, radio, TV
for each channel. conference)

@ New Media (e.g. NOC website, social media) - NOC Website, Facebook, Twitter

@ Print Publications (e.g. brochures, posters, - flyers, posters, newspaper ads
banners)

@ Olympic Family Publications - OTC Newsletter, Olympian Magazine,
(e.g. NOC brochure) The Quatrterly (Internal Newsletter)

@ Marketing Communications (e.g. marketing - NBC - Today Show (Michael Phelps,

partners communication channels) local NBC affiliates)
O Others - Misc. organizational websites and local
TV channels
Diplomas printed by NOC

Please indicate the number of diplomas printed by your NOC. = 375 (provided electronically for hosts to print as needed for their

In case of problems when receiving the diplomas, please indicate the reasons. =>

Prizes awarded by NOC

List all the prizes awarded to participants. = n/a

Budget

Total budget in USD = $60,000

Budget breakdown by category: total % or USD provided by Partners = 0%

Budget breakdown by category: total % or USD provided by NOC = 100%

Budget breakdown by category: total % or USD provided by I0OC = $4,000 supplemental participation award

Budget breakdown by category: total % or USD provided through other sources of funding = 0%

List of material provided to the 10C

Please list the material (photographs, @ Photographs = 1 pager of photos & Post Event Report <= obligatory field

videos, etc.) to be sent to the I0C.

@ Videos -> DVD

@ Other - Virtual Olympic Day Tool Kit www.teamusa.org/od11tk
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Event operations

Your feedback
Please add any comment - More templates
or recommendation you might - Plug & Play Social Media, including a map app and/or social media where info.,
have on the Olympic Day. locations, photos and event summaries can be featured.
NOC contact person
<« obligatory fields

Family Name: Bryant Given Name: Keith
E-mail address: keith.bryant@ysoc.org Phone: 719-866-2238

Report sent to the 10C on:

Please note that the 2011 Olympic Day Report must include all the aforementioned information. If any details are missing, your report
will be regarded as incomplete and will not be dealt with immediately.

The 10C wishes to remind the NOCs that no video (videocassette or DVD) will be accepted as a substitute for the report nor any bound

reports or invoices should be sent to us.

..........................................

..............................................................

To be returned 30 September 2011 to:

Ms Jessy Numan, Project Officer
International Olympic Committee

NOC Relations Department

..........................................

Once the form is completed
and saved, please send it to:
noc.olympicday@olympic.org

..............................................................
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